PAGE  
1

Journalism 540

International Journalism and Public Relations Seminar

Spring 2007

Professors:





Lyn Boyd-Judson
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Jennifer Floto

Phones:





Boyd: 213-321-4041








Chinoy: 213-453-1272








Floto: 213-740-4118

Email:





lynboyd@usc.edu









mchinoy@pacificcouncil.org

floto@usc.edu

Class:






Tuesday, 6-8:40 pm








GFS 101, 216, 210

Office hours:




Boyd: Tue, 4:30-6 pm








Chinoy: Tue, 4:30-6pm








Floto: T/Th 5:00-6pm

New York Times columnist Thomas Friedman argues in his recent book that the flattening of the world—that is, the leveling of the global competitive playing field— has placed profound new challenges before the US and the rest of the developed world. Responding to these challenges as journalists and public relations practitioners will demand a mature understanding of issues such as globalization, democracy, war, US foreign policy, and the rise of political Islam. We have structured this course to first introduce you to these international challenges and what they mean for the geographical regions of your internships. The second section of the course, led by Mr. Chinoy and Ms. Floto with students divided by discipline, will introduce you to the practice of journalism and public relations in international settings. The third section will introduce you to the histories, cultures, and social contexts of your destinations. Our ultimate goal is to give you a useful foundation for the varied challenges you will confront as you begin to practice your craft overseas. 
The structure of this course was originally designed by Michael Parks; we have used his earlier draft to develop the current course, and subscribe to his original goals and organization described below: 

Goals and Outcomes

1. Broad understanding at the macro level of the impact of global issues on the practice of journalism and public relations, including their importance to the audiences those professions serve.

2. Good understanding of the international practice of journalism or public relations, both broadly and in the student’s internship destination.

3. Practical knowledge of the historical, political, social and economic environment of the internship destination and the impact on the practice of journalism or public relations.

4. Solid preparation for the internship, including knowledge of its media and practical knowledge about working and living in the destination cities.

5. Improvement of analytical skills through weekly assignments, papers, and final project.

6. Improvement of writing skills through weekly assignments, papers and final project.

Organization

The course, which will be team-taught, is divided into three parts:

· Classes 1 through 6 will focus on international issues: globalization, America and the world, war, failed states, global health, poverty, political Islam, and democracy. These classes will feature guest discussants as well as the course instructors, and there will be preparatory readings. All students will participate in the general class and then break into discussion groups.

· Classes 7 through 10 will focus on the practice of journalism and of public relations in the international context, and students will separate into groups based on their discipline. Mr. Chinoy will lead the journalism group, Ms. Floto the strategic public relations group.

· Classes 11 through 15 will introduce students to the political, economic, social and cultural issues of Cape Town, Hong Kong or London. Students, irregardless of discipline, will participate in the section specific to the city of their internship. Dr. Boyd-Judson will lead Cape Town, Ms. Floto will lead London, and Mr. Chinoy will lead Hong Kong.

We have provided a diagram of the course’s organization.

For the weekly discussion groups, students will need to follow on a daily basis the major developments in their destination cities and regions through local and international news media. Instructors will explain these requirements further in the first class.

Requirements

Weekly assignments—Students will write a weekly news analysis of 500 words in the form of a Weblog (blog) linked to the week’s class and news in their destination cities. These news analyses will be shared with other students and used as a basis for class discussion. The idea is for the student to read the assigned articles for the upcoming class, survey the news for their destination city, and write a short piece that first summarizes coverage of a newsworthy issue from their region, and then links the news story to the weeks’ course readings through a bit of analysis. Each weekly blog is due via email by 8 a.m. every Monday and will be graded. 30% of final grade.

Project #1—A 1,500-word analytical paper on a topic from the first portion of the course linked to the destination city or region. Due February 20. 20% of final grade.

Project #2—For public relations students, a class presentation. The subject and date of presentation are to be arranged with Ms. Floto. For journalism students, a document that pitches your destination as a worthy destination for important stories including time line and budget. Mr. Chinoy will give more details in class about his expectations.

20% of final grade.

Final project—A project designed by the student to integrate the major elements of the course. This project should be intellectually stimulating and professionally challenging. Students must discuss the project, both the subject and the approach, with the instructor and receive approval of a short prospectus before Spring Break. The project is due the last day of class and a brief presentation to the class on its contents is expected. 20% of final grade.

Class participation—10% per cent of the final grade is based on participation in class discussions.

There is no final exam in this course; the final project takes its place.

Attendance is required at each class. Tardiness is unprofessional and disrespectful of others in the class. Deadlines must be met; late assignments will be penalized. Please notify your lead instructor if you will miss class or a deadline on account of illness or other serious reasons.

Follow the Associated Press Stylebook & Libel Manual for written assignments. Do not depend on your computer to catch spelling, grammar and punctuation errors. Sloppiness will have a negative impact on your grade for the assignment.

Each student must have a USC Internet account for this class. These Internet accounts will be used for sharing the Weblogs, for distribution of class materials and for communication between the instructors and students.

Remember that you are preparing to be journalists or public relations practitioners; events and issues shift hourly. Therefore, we, the instructors, reserve the right to modify the syllabus as developments warrant.

Course Materials

Thomas Friedman’s The World is Flat is available at the USC bookstore.

Further materials will be distributed in class or made available on your class Blackboard site at http://blackboard.usc.edu.

Additional materials are required for the discipline- and destination-specific sections.  
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Schedule of Seminar Sessions
Course Materials

Thomas Friedman’s The World is Flat is available at the USC bookstore.

Further materials will be distributed in class or made available on your class Blackboard site at http://blackboard.usc.edu.

Additional materials are required for the discipline- and destination-specific sections.  

Schedule: 

International Topics

Sessions 1-6 for all students

Session 1, Jan. 9—Globalization: What Does it Mean, Who Cares, and Why?

Guest Discussant: Dr. Geoffrey Garrett, President, Pacific Council on International Policy

1. ‘Globalization’s Missing Middle’ Foreign Affairs, Vol. 83, No. 6, (Nov/Dec 2004)

2. ‘The Ten Sources that Flattened the World’ Chapter 2, The World is Flat, pp. 50-200.

Session 2, Jan. 16—America and the World: The Recent Past, the Troubling Present, and Future Options

Guest discussant: Dr. K. Sriramesh, Associate Professor, School of Communication, Nanyang Technical University, Singapore

All students read: 

1. ‘America and the Flat World’ Section 2, Chapters 5-9 Friedman, The World is Flat. 

And select at least one of the following readings: 

2. ‘The New Middle East,’ Richard Haas, Foreign Affairs,  Nov/Dec 2006

3. ‘The Clash of Emotions,’ Dominique Moïsi, Foreign Affairs, Jan/Feb 2007
4. ‘Why the U.S. Malaise Over China’ Kenneth Lieberthal http://yaleglobal.yale.edu/display.article?id=6842
5.  American Exceptionalism and Human Rights, Chapter 2, Michael Ignatieff, Princeton University Press, 2005.  Especially pages 11-20, ‘Explaining American Exceptionalism.’

Strongly Recommended:

1. Fiasco: The American Military Adventure in Iraq,  Thomas E. Ricks (The Penguin Press: 2006)
Session 3, Jan. 23— War, Conflict, and Failed States
Guest discussant: Simon Schorno, Spokesman, International Committee of the Red Cross
1. ‘The New Middle Ages,’ John Rapley, Foreign Affairs, May/June 2006.

2.  ‘How to Kill a Country’ Samantha Power, The Atlantic Monthly, Dec2003

3. Excerpts posted from Just and Unjust Wars, Michael Walzer, ‘The Rules of War’ ‘The Theory of Aggression’ 
4. Human Security Brief 2006. Explore at http://www.humansecuritybrief.info/

Session 4, Jan. 30—Global Health, Poverty, and States: What do we need to know about structures?

Guest discussant: Dr. Gery Ryan, RAND Health

1. ‘The Challenge of Global Health’ Laurie Garrett, Foreign Affairs, Jan/Feb 2007

2. ‘Preparing for the Next Pandemic’ Osterholm, Foreign Affairs, Jul/Aug 2005

3. ‘Entering the 21st Century: The Challenges for Development,’ James D. Wolfensohn, former President of the World Bank, Philosophical Transactions: Biological Sciences, Vol. 354, No. 1392, Millennium Issue. 

Session 5, Feb. 6—The Rise of Political Islam: Thinking about Religion and Culture in Political Context

Guest discussant: Dr. Laurie Brand, Director of the School of International Relations and President of the Middle East Studies Association

1. ‘Islamic Fundamentalism and Political Islam,’ Tamar Sonn, History Compass, January 2006, Volume 4, Issue 1. 

2. ‘Humiliation,’ Chapter 2, Jessica Stern, Terror in the Name of God.

3. ‘When the Shiites Rise’, Vali Nasr, Foreign Affairs, July/August 2006


Session 6, Feb 13—Democracy: Philosophies, Practices, and Problems

Guest discussant: Geoffrey Cowan, Dean, Annenberg School for Communication

1. ‘The Backlash Against Democracy Promotion,’ Thomas Carothers, Foreign Affairs, March/April 2006

2. ‘The Rise of Illiberal Democracy,’ Fareed Zakaria, Foreign Affairs, Nov/Dec 1997

3. ‘Development and Democracy,’ de mesquite and Downs, Foreign Affairs, Sep/Oct 2005

Project #1 is due Feb. 20.  

Journalism and Public Relations in an International Context

Sessions 7-10, Feb. 20-March 20

Students will break into two groups—journalism and public relations—for four discipline-specific sessions.  Although the groups will meet at the same times, they will have different lecture topics. Please refer to your discipline’s syllabus for details.

Project #2 is due by March 20.  The project will be graded by your discipline instructor, i.e. Mr. Chinoy for journalism, Ms. Floto for public relations.

Heading for London? Cape Town? Hong Kong? Destination-Specific Classes

Sessions 11-15, March 27-April 24
Students will break into three groups based on their destinations. The groups will have similar lecture topics, but with a focus on their destination city and region. Students who worked in those cities last year will participate in one class. Please refer to the syllabus for your group for details.

Final project is due April 24. A brief presentation to the class is expected.

Exact details of the final presentation and location to be furnished later in the semester.
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International Journalism and Public Relations Seminar
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Discipline-Specific Sessions for Journalism Students

February 20-March 20

Professor:






Mike Chinoy




Classroom:






GFS 216

These four sessions of the course introduce students to the practice of journalism in an international context and the work of foreign correspondents. 

Session 7, Feb. 20— History of Foreign Corresponding

1. Once Upon a Distant War, William Prochnau, Publisher: Vintage; Reprint edition (August 27, 1996)

2. Anyone Here Been Raped and Speaks English, Edward Behr, Publisher: Hodder & Stoughton General Division (January 1, 1985)

3. International News and Foreign Correspondents, Stephen Hess, Publisher: Brookings Institution Press (January 1996)

Session 8, Feb. 27— Recent Events: New Trends and Controversies

1. Bad News: The Decline of Reporting, the Business of News, and the Danger to Us All,  Tom Fenton, Regan Books (March, 2005)

2. Embedded: The Media and the War in Iraq, Bill Katovsky, Timothy Carlson Publisher: The Lyons Press; 1.00 edition (September 2003)

Session 9, March 7— Staying Alive, Safe, and Healthy—And Getting the Story

1. Simpson’s World- Dispatches from the Front Lines,  John Simpson (Miramax Books: 2003)

Session 10, March 20—How the Internet and New Technology is Changing International News 

1. ‘The YouTube Effect,’ Moises Naim,  Foreign Policy, Jan. 2007

2. ‘The New Foreign Correspondence,’ John Maxwell Hamilton and Eric Jenner, Foreign Affairs, September-October 2003 
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Discipline-Specific Sessions for Public Relations Students

February 20-March 20

Professor:






Jennifer Floto



Classroom:






GFS 101

Description and Assignment Schedule

COURSE OBJECTIVES

The objectives of the PR-specific sessions 7-10 are to provide PR students who will live and work abroad this summer with a working knowledge of:

1. The current state of the public relations profession as it is practiced globally.

2.  Major trends and influences affecting the international practice of public relations.

3.  Management and organizational aspects of international public relations.

4.  Strategic and tactical aspects of international public relations.

COURSE OUTCOMES

The desired outcomes of the PR-specific sessions 7-10 of Journalism 540 are:

1. A substantial increase in students’ knowledge of the macro level organizational, managerial and strategic aspects of international public relations.

2. An understanding, at the micro level, of how PR is practiced within various representative nations around the world.

3. A working knowledge of the cross-cultural aspects of international PR. 

PRIMARY WRITTEN ASSIGNMENT:  DESTINATION MARKET CASE ANALYSIS

Due by email to the instructor on March 20:  In approximately 2500 words, analyze and deconstruct an international public relations challenge or issue that an international organization (American or otherwise) has faced during the past 5 years OR is currently facing in your destination market.  Your work should follow the Strategic Planning Model (excluding timeline and budget) and should be based on sound secondary research (i.e., examination of media coverage, studies conducted on the subject, websites, academic papers, etc.).

In each section of the report, you should indicate what you believe the organization has done (or is doing) from a PR standpoint and, wherever possible, provide your own personal observations and analysis regarding those actions.  Grading will be heavily based on your original thoughts and analysis, not on your overall description of the organization’s actions.  Feel free to hypothesize and create data (i.e., conduct primary research), making certain that your hypotheses are based on sound reasoning and that you distinguish sourced information from your original conclusions.  All sources must be footnoted on the page where the referenced material appears.

READINGS AND OTHER REQUIREMENTS

1. All PR students, irrespective of their destinations, are required to read:  

· Public Relations Case Studies:  International Perspectives; Danny Moss and Barbara DeSanto, 2001; ISBN 0415234263; paperback available on Amazon

2. Numerousl additional readings from Toward the Common Good: Perspectives In International Public Relations, 2004 (to be provided by instructor), as well as articles, speeches and academic papers as the semester progresses.

3. All PR students are required to follow, on a consistent basis, the web sites of major international news media, public relations industry  media, trade organizations including, but not limited to:
· The Times of London – www.timesonline.co.uk
· BBC News – www.bbc.co.uk
· Euronews – www.euronews.net
· International Herald Tribune – www.iht.com
· British News for Americans – www.BritainUSA.com
· Gateway to the European Union – http://europa.eu.int
· LA Times (register for email news updates) – www.latimes.com
· NY Times (register for email news updates) – www.nytimes.com
· CNN (register for email news updates) – www.cnn.com
· O’Dwyer’s Publishing – http://www.odwyerpr.com
· Holmes Report – www.theholmesreport.com
· PRSA – www.prsa.org
· IABC – www.iabc.com
Preparation for Session 7:  Read introduction and chapters 1-3 of Moss and DeSanto. Also read global branding case to be provided by instructor.

Session 7, February 20:  Building a Global Brand

· Guest speaker:   Tom Martin, senior vice president corporate relations, ITT

· Discuss the complexities of managing global and multi-national campaigns; systems and procedures for successful campaign design and execution

Assignments:

· Read chapters 4-6 of Moss and DeSanto

· Review the Edelman Sixth Annual Trust Barometer (to be provided by instructor)

Session 8, February 27:  International Trust, Reputation and Credibility

· Guest speaker:   Gail Becker, EVP/GM, Edelman

· Discuss the varying degrees of credibility enjoyed by governments, media, corporations and NGOs around the world; the major factors contributing to credibility and trust in different cultures.

Assignments:

· Read Nike case study (to be provided by instructor)

· Read South American case studies from Tilson and Alozie (to be provided by instructor)

Session 9, March 6:  Communications and Corporate Citizenship in a Global Environment

· Guest speaker: Kirk Stewart, executive vice president and leader of the corporate communication practice at APCO Worldwide, former global vice president of corporate communications for Nike, Inc. and chairman and chief executive of the global public relations firm Manning, Selvage & Lee

· Discuss the role of corporate social responsibility in building reputation domestically and internationally.
Assignments:  

· Finish Moss and DeSanto
· Read “Communication:  The Key to Successful Cross Cultural Teams” by Jackie McNab (to be provided by instructor). 
· Write a 500-word opinion piece on any aspect of cultural nuance.  Due in hard copy on March 20.  
March 13 – NO CLASS – SPRING BREAK

Session 10, March 20:  Navigating the Minefields of Cultural Nuance

· Guest speakers:  Ron Hartwig, EVP/Director of Communications, The Getty Trust; former president of California operations, Hill & Knowlton; Dr. Dan Durbin, Annenberg School for Communication

· Understanding communication-related cultural sensitivities, barriers, nuances, traditions, linguistics and non-verbal cues.

· Be prepared to discuss/defend your opinion piece

DESTINATION MARKET CASE STUDY DUE TODAY!
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Destination-Specific Sessions for LONDON

March 27-April 24, Sessions 11-15

Professor:






Jenn Floto

Email:






floto@usc.edu

Classroom:






GFS 101

Office hours:





T/Th 5-6 pm

Description and Assignment Schedule

COURSE OBJECTIVES

The objectives of the London-specific sessions 11-15 of Journalism 540 are to provide Journalism and Public Relations students who will work and live in London this summer with a working knowledge of:

1. The recent history of the United Kingdom

2. The major social, cultural, political and economic trends and issues affecting the United Kingdom.

3. The journalism and public relations landscapes if the UK.

4. The mission, structure and function of the European Union.

5. Practical information for living and working in London.

COURSE OUTCOMES

The desired outcomes of the London-specific sessions 11-15  are:

1. A substantial increase in students’ knowledge of the history and culture of the United Kingdom

2. A recognition and understanding of the major trends and issues affecting British society today.

3. A comprehension of the UK media landscape, including political influences on that landscape.

4. An understanding of the relationship between the UK and the European Union.

READINGS AND OTHER REQUIREMENTS

 All London-bound students, irrespective of their disciplines, are required to read:

· British Culture:  An Introduction, Second Edition; David P. Christopher, Routledge Publishing, 2006; paperback; ISBN 0-415-35397-1

· Numerous additional readings including articles, speeches, poems, that will be assigned as the semester progresses.

All London-bound students are also required to follow, on a consistent basis, the web sites of major international news, public relations media and trade organizations based in and/or covering the UK.  These include:

· The Times of London – www.timesonline.co.uk
· BBC News – www.bbc.co.uk
· Euronews – www.euronews.net
· International Herald Tribune – www.iht.com
· British News for Americans – www.BritainUSA.com
· Gateway to the European Union – http://europa.eu.int
· LA Times (register for email news updates) – www.latimes.com
· NY Times (register for email news updates) – www.nytimes.com
· CNN (register for email news updates) – www.cnn.com
· PRSA – www.prsa.org
· IABC – www.iabc.com

WRITTEN ASSIGNMENT:  DESTINATION TOPIC ANALYSIS

Due by email to the instructor Tuesday, April 24:  A 1500-word analytical paper on a topic related to the city/region where the student will work during the internship.  Instruction sheets will be handed out in the third portion of the course.  Due April 24.  15% of final grade.

SESSION SCHEDULE AND OUTLINE

Session 11, March 27:  Living and Working in London

· Guest speakers:   Connie Horak and Matthew Erskine, Annenberg International Programs; a panel of second-year Journalism and PR students TBD

· Discussion will center around logistics, expectations and the key learnings from last year’s international students.

Assignments:

· Read and be prepared to discuss:

· Christopher:  Introduction, Chapters 1,2 and 3

· Handouts TBD

Session 12, April 3:  A Brief Overview of UK History

· Guest speakers:  (Tentative)  John Hubbard, president emeritus, USC/professor of History; Professor Nicholas Cull, USC Annenberg

· Discussion will center around UK history as it affects current political, economic and cultural environments; emphasis on World War II and post-war periods.

Assignments:

· Read and be prepared to discuss Christopher, Chapters 5,6 and 7

Session 13, April 10:  A Look at the UK Today/The European Union and the UK

· Guest speaker:  Bob Peirce, British Consul General in Los Angeles

· Discussion will center around current political, economic and cultural trends and factors

Assignments:

· Read and be prepared to discuss Christopher, Chapters 8, 9 and 10

· Read handout to be provided by instructor.

*Sessions 12 and 13 may switch due to scheduling conflicts.  Assignments will be adjusted accordingly.

Session 14, April 17:  The Journalism and PR Landscape in the UK

· Guest speakers: British journalist and PR practitioner TBA.

· Discussion will cover current practices and trends in Journalism and PR in the UK; the media environment and how it differs from that of the U.S.; the relationship between PR and Journalism practitioners.

Assignments:
· Read Christopher, Chapter 4 and a British poem or essay to be assigned.

· Be prepared to discuss today’s headlines from the UK.

Session 15, April 24:  Life and Culture in the UK

· Guest speaker:  TBA

· Discussion will center around British life and culture.  We’ll explore everything from life in a monarchy to British literature and cuisine!

Final Exam Evening (date to be announced in April

· Final project due:  A project designed by the student to integrate the major elements of the course.  This project should be intellectually stimulating and professionally challenging and one about which the student should be passionate.  Students MUST discuss the project, both the subject and approach, with the location-specific instructor and receive advance approval of a short prospectus before Spring Break.  The project is due the day of the university-scheduled final exam for the course and may be held off campus, TBD.  20% of grade.
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Destination-Specific Sessions for CAPE TOWN

March 27-April 24, Sessions 11-15

Professor:






Lyn Boyd-Judson

Email:






lynboyd@usc.edu

Classroom:






GFS 216

Office hours:





Tuesday, 4:30-6 p.m.

Description

This portion of the course offers a brief introduction to South Africa, its apartheid past, its struggle to establish a fully representative democracy, and the current challenges it faces economically, politically, and socially.  

Texts

A History of South Africa, Leonard Thompson (Yale University Press: 2000) excerpts posted on blackboard. 

Beyond the Miracle—Inside the New South Africa, Allister Sparks (Jonathan Ball: 2003)

The Shackled Continent—Power, Corruption and African Lives, Robert Guest (2004)

South African fiction to read over the course of the semester:

J. M. Coetzee, Disgrace (Penguin Books 1999)

You Can’t Get Lost in Capetown, Zoe Wicomb (CUNY: 2000) 
Non-fiction strongly recommended:

Aidan Hartley, The Zanzibar Chest, (Riverhead Books: 2003)

All are available for purchase online at www.amazon.com or www.barnesandnoble.com.

Web Resources

(Courtesy of Michael Parks)

South African Government
www.gov.za

Government Information
www.polity.org.za
African National Congress
www.anc.org.za
Democratic Alliance

www.dp.org.za
SA Communist Party

www.sacp.org.za
Trade unions


www.cosatu.org.za
AIDS Foundation

www.aids.org.za
AIDS information

www.aidslink.org.za
Major news Web sites:

www.southafrica.indymedia.org
www.iol.co.za
www.bday.co.za
www.mg.co.za
www.suntimes.co.za
www.news24.co.za
www.star.co.za
www.headlines.co.za
Students are urged particularly to read the weekly newspaper Mail & Guardian, which is available online on Fridays at http://www.mg.zo.za.

Students are also strongly encouraged to listen from the outset of the course to the daily Web broadcasts of the BBC World Service program ‘Focus on Africa’ which can be found at http://www.bbc.co.uk/worldservice/focusonafrica/.

Further South African Web sites can be found through www.minotaur.marques.co.za.

Here are some additional Web resources that may prove helpful.

Foreign Affairs:

http://www.foreignaffairs.org/

Foreign Policy


http://www.foreignpolicy.com
New York Times

http://www.nytimes.com

Los Angeles Times

http://www.latimes.com

Wall Street Journal

http://www.wsj.com

Financial Times

http://www.ft.com
Washington Post

http://www.washingtonpost.com
Christian Science Monitor
http://www.csmonitor.com

The Economist

http://www.economist.com/index.html

C-Span



http://www.c-span.org/

CNN



http://www.cnn.com/
BBC



http://www.news.bbc.co.uk/
MSNBC


http://www.msnbc.com/news/

The White House

http://www.whitehouse.gov
State Department

http://www.state.gov
Defense Department

http://www.defenselink.mil
CIA



http://www.cia.gov
CIA Fact Book


http://odci.gov/cia/publications/factbook/
Council on Foreign Relations http://www.cfr.org
Carnegie Endowment

http://www.ceip.org
Schedule of Sessions

Supplemental reading for Session 3: War, Conflict, and Failed States

‘How to Rebuild Africa,’ Foreign Affairs, Stephen Ellis, Sept/Oct 2005

Supplemental reading for Session 4: Global Health, Poverty, and States 

‘The Lessons of HIV AIDS,’ Laurie Garrett, Foreign Affairs, Vol. 84, No. 4 (July / August 2005)


Supplemental reading for Session 5: The Rise of Political Islam

Supplemental reading: ‘Political Islam and sub-Saharan Africa: 

http://www.usip.org/pubs/specialreports/sr140.html
Session 11, March 27—Africa and the Legacy of Colonialism

This session will focus on South Africa as part of the larger African experience.

1. The Shackled Continent, entire.

2. Chapter 4 (Diamonds, Gold and British Imperialism) in A History of South Africa.
Session 12, April 3– The Apartheid Era

Guest discussant: Michael Parks, Professor and Director of the School of Journalism. Pulitzer Prize Winner for his coverage of South Africa during the apartheid era.

1. ‘I am prepared to die’ Nelson Mandela's statement from the dock at the opening of the defense case in the Rivonia Trial, Pretoria Supreme Court, 20 April 1964. Text at http://www.anc.org.za/ancdocs/history/rivonia.html

2. Chapter 6 ‘The Apartheid Era,’ A History of South Africa
3. Posted excerpts from Nelson Mandela’s autobiography, Long Walk to Freedom, including Desmond Tutu’s ‘How Long Can We Go On?’ 

4. ‘South African Panel’s Report Arrives in Swirl of Bitterness,’ Suzanne Daley

Session 13, April 10- Living and Working in Cape Town

Guests: Connie Horak, Matthew Erskine, and panel of former Cape Town interns.

This session will focus on previous USC internship experiences in Cape Town. Former students will act as a panel of experts on life in Cape Town--what to expect, what to overlook, and how to prepare for specific places of employment.

1. Students report to class on internship sites.

2. First issue of Univ. of Mississippi J-School magazine. Student articles about South African rites of passage, Black business,’ Aids and security concerns, stemming from their travels in Summer 2006. 

Session 14, April 17- ‘After the Miracle’ 

Guest discussant: To be announced

This session will focus on current economic indicators, current governmental structures and problems therein, as well as current racial and social issues.

1. Beyond the Miracle, selected chapters. 

2. Current writings on South Africa to be distributed before class for discussion. 

Session 15, April 24—Wrap-up 

1. Dinner at Dr. Boyd-Judson’s home

2. Present final projects.
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Destination-Specific Sessions for HONG KONG

March 28-April 25

Professor:





Mike Chinoy

Email:





mchinoy@pacificcouncil.org

Classroom:





GFS 210

Office hours:




Tue 4:30-6:00
Required texts:

Hong Kong, Jan Morris, Penguin

Dealing With the Dragon: A Year in the New Hong Kong, Jonathan Fenby

East and West: China, Power, and the Future of Asia, Chris Patten

Chinese Lessons, John Pomfret

China Shakes the World, James Kynge

One Billion Customers, James McGregor

These texts are least expensive if purchased used through www.amazon.com

Hong Kong Resources

http://www.scmp.com/  South China Morning Post

http://www.brookings.edu/fp/cnaps/events/20061115.pdf  Post-2003 Hong Kong Society

www.hkjournal.org The Hong Kong Journal 

http://www.hkjournal.org/archive/degolyer.html Hong Kong as Clue to the Future of China

http://www.hkjournal.org/archive/dodwell.html  How the Tung Government Failed the Test

http://www.hkjournal.org/archive/2006_fall/schriver.htm  U.S. Policy Choices: Don’t Let Hong Kong Drift

http://www.hkjournal.org/timeline/timeline2000s.html      

2000—onwards chronology

http://www.hkjournal.org/timeline/timeline1900s.html     

chronology of 20th century

Sessions

Session 11, Mar 27—Hong Kong: From British Colony to Chinese ‘Special Administrative Region’

Session 12, Apr 3—China’s New Revolution and China and the World

Session 13, Apr 10—Covering China

Session 14, April 17—Working in Hong Kong

Guests: Connie Horak, Matthew Erskine, and panel of former Hong Kong interns.

This session will focus on previous USC internship experiences in Hong Kong. Former students will act as a panel of experts on life in Hong Kong--what to expect, what to overlook, and how to prepare for specific places of employment.

Session 15, April 24—Wrap-up

Dinner at Dr. Boyd-Judson’s home. Present final projects. 

